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The automobile adventure continues. Abiding by 
its values since its creation, in a permanent 
reflection of the evolution of society, the 
adventure continues by reinventing itself.
The automobile of tomorrow must be cleaner, 
safer, more connected, more autonomous, more 
shared.

The revolution in mobility and energy transition is 
underway.

At Plastic Omnium, we want to actively shape this 
ongoing revolution. Aware of its social 
responsibilities, with the aim of setting itself 
ambitious objectives, Plastic Omnium has 
structured its CSR approach in its new ACT FOR 
ALL ™ program.
Because we are convinced that, for mobility to be 
sustainable, it must involve everyone.

LET’S SHAPE SCR 



3

3 BUSINESSES
3 WORLD 
LEADERS

FACTS AND FIGURES

A key  
sustainable mobility player
Around the world, Plastic Omnium is helping automakers 
move to clean, smart mobility. As world leader in each 
of its three businesses, the Group is making today’s car 
safer and cleaner and preparing the car of the future.

Powerful 
plant and 
equipment

Excellence 
in R&D

Global 
presence

131 
PLANTS
in 26 countries

32,000
employees

20%
reduction 
in CO2 emissions 
by 2025

26
R&D 
CENTERS

60 
MILLION

parts, systems 
and modules 

manufactured 
and delivered 

annually

93
partner  

automobile  
brands

91%
of sites  

ISO 14001  
certified

3,017
patents  

in 2019

CSR  
commitment

INTELLIGENT 
EXTERIOR SYTEMS:

~ €4 billion in revenue
Smart bumpers and tailgates  

and function integration

CLEAN ENERGY 
SYSTEMS:

~ €3 billion in revenue
Energy storage and emission  

reduction solutions for all engines

MODULES:
~ €2 billion in revenue

Development, assembly  
and logistics of complex modules



2004
Plastic Omnium 
invests in 
reducing diesel 
pollution  
using its SCR(1) 
technology

2008
Top Planet 
energy 
efficiency 
program

2013
First ISO 50001 
certifications

2017
Plastic Omnium 
signs the French 
Business Climate 
Pledge

2018
Plastic Omnium 
becomes an 
automotive pure 
player and joins 
the act4Nature 
initiative

2019
With a score  
of 72/100  
and GOLD level, 
Plastic Omnium 
enters the top  
1% of the best 
companies 
evaluated  
by EcoVadis  

1946
Plastic Omnium 
is founded

1950
The automotive 
industry becomes 
Plastic Omnium’s 
main activity

1980
Plastic Omnium 
builds on  
its plastics 
injection  
research  
to reduce  
the weight  
of bumpers

1986
First high-
performance, 
lightweight  
fuel systems 
made of plastic

2003
Plastic Omnium 
joins the  
United Nations 
Global Compact

2001
First ISO 14001 
certifications, 
beginning of EHS 
management

A HISTORY OF ENGAGEMENT

(1) Selective Catalytic Reduction.
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ACT FOR ALL™

Given its products and  
its values as a family-run 

company, the Group  
by its very nature strives  

to contribute to sustainable 
mobility, human satisfaction 
and the fight against climate 

change. This engagement  
is now brought together  

and amplified in its  
ACT FOR ALL™ program.

Guided tour.



The ACT FOR ALL™ program is far more 
than a set of goals. It engages all of  
the Group’s employees in a committed 
effort to make clean mobility possible.

Corporate social responsibility is rooted in the 
Plastic Omnium Group’s DNA, and the deployment 
of ACT FOR ALL™ in 2019 takes the program to 
a new level. ACT FOR ALL™ has three pillars: 
responsible entrepreneurship, care for people 
and sustainable production. The program  
articulates the Group’s new objective of acting 
for all for many years to come to benefit all 
stakeholders and future generations. To address 
this challenge, Plastic Omnium strives to serve 

as a responsible entrepreneur, with an exacting 
purchasing policy and approach to business 
ethics that must be applied worldwide. The 
Group pays close attention to the wellbeing of 
its employees, to diversity and the number of 
women managers, as well as to workstation 
ergonomics, youth employment, training pos-
sibilities and internal promotion opportunities. 
Plastic Omnium also wants to be a responsible 
producer by reducing its carbon footprint and 
energy use, and by recycling the materials used 
in its plants and developing the use of renewable 
energy. ACT FOR ALL™ steers and brings together  
all these actions around three pillars and  
10 markers with ambitious targets.
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EQUATION

Stepping up 
engagement
Historically focused on safety at 
work, Plastic Omnium strengthens its 
CSR commitment with its ACT FOR 
ALL ™ program,.
The objective? move up a gear with 
an approach that broadens the 
subjects and involves its 32,000 
employees in 26 countries. Like the 
ACT FOR ALL ™ day, which mobilizes 
its teams every year, worldwide.

Ambitious goals and KPIs for 2025

3 PILLARS
10 MARKERS

90%
responsible purchasing

1

2025
TARGETS

Responsible 
entrepreneurship

100%100%

of employees  
trained in business ethics



32

0.5
Fr2

women 
managers 
and senior 
executives

25%

Care  
for people

Sustainable 
production

SAFETY

EMPLOYEE  
HEALTH

DIVERSITY

young people  
trained every year

60%
of plant and equipment 
included in program

TOP PLANET

using renewable energy

OVER 50% OF SITES

1,000

YOUTH  
EMPLOYMENT

100%
of sites covered  

by an annual  
health campaign

ERGONOMICS

100%
of workstations 

audited

LOCAL INITIATIVE

100%
of sites engaged in local  
outreach activities
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SHAPING 
EXPERTISE
Men and women are at the 
center of the sustainable 

automotive transformation, 
because of its scale and speed. 

New professions appear, 
others evolve, questioning 

habits and practices.
Plastic Omnium supports its 
employees in training and 

getting everyone on board.



SABINA SAAVEDRA
PRODUCTION OPERATOR  
AT THE REDONDELA PLANT

FACTS AND FIGURES

New  
challenges, 
new jobs
New sectors such as  
electrochemicals, plastronics 
and mechatronics are 
emerging and new jobs are 
taking shape. Plastic Omnium 
forms a community of experts 
who undergo constant 
training in new technologies 
and continuously challenge 
themselves to address  
the new automobile landscape.

2017
1st deliveries  
using CRM software

2018
Automated  
management of  
production components

2019
Automated  
management of all  
factory logistics flows

WORK IN PROGRESS

Sustainable mobility 
job training
Near Barcelona, Spain, the Plastic Omnium plant  
is progressively adopting new technologies to become  
a pilot 4.0 factory. The transformation is technological, 
but also organizational and cultural. Production operator 
Sabrina talks about her experience.

What changes have the new  
technologies brought about in your 
day-to-day work?

My work used to be mainly manual and physical, 
but I now operate in a more virtual environment 
where I need to take a more conceptual approach. 
For example, I no longer need to go pick up the 
components of a bumper. Now I ask the system 

22
HOURS

of training  
per employee in 2019

of employees received at least 
one training course in 2019

91%

75%

of management posts
filled internally in 2019

of women managers
in the workforce in 2019

21%

to order the parts and an automated guided 
vehicle brings them to me from an automated 
warehouse. In the new environment I need to 
trust the tools and the new technologies. I put 
in queries and communicate with them, for ex-
ample when I need to change an order for parts. 
These technologies help us and provide us with 
very useful information that we share. They do 
not replace interaction between people, but the 
interaction is different.

816816
interns, work-study employees 

and Volunteers for International 
Experience (VIE) in 2019

2,700
engineers
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54

IN SITU

Forging  
ahead  
in Herentals
Each of the 131 world 
factories aims to 
implement the global or 
local actions of the ACT 
FOR ALL ™ program.

Here is how Herentals, in 
Belgium, carries out its 
commitment in the local 
community. In a concrete 
way and with the 
pragmatism that 
characterizes the culture 
of Plastic Omnium.

Responsible entrepreneurship
Green spaces around the plant  
are maintained by employees enrolled 
in work integration programs.



Care for people
Diversity is at the center of the recruitment 
process: one in three employees hired  
at Herentals is a woman.

Sustainable production
Installation of 3,725 solar panels to generate 
10% of the factory’s power needs and avoid 
230 metric tons of CO2 emissions per year.
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MARKERS:
• Top Planet Program
• Renewable energies
• Waste management
• Life cycle analysis

As a responsible industrial, 
Compagnie Plastic Omnium SE strives 
to reduce the impact of its plants 
on the environment by revisiting 
its processes, from design to 
manufacturing.

Ambitious CSR policy
Compagnie Plastic Omnium SE’s CSR policy is a key factor in its performance and excellence. 
The Group has formally set out its commitments in a global program called ACT FOR ALL™. 

This ambitious policy, backed by regularly measured objectives, aims to engage all of the 
Group’s stakeholders around three pillars: a responsible company, care for people, and 
sustainable production.

MARKERS:
• Safety at work
• Ergonomics
• Talent and skills management
• Health of employees
• Diversity
• Recruitment of young people
• Local sponsorship initiatives

As a family-owned group, 
Compagnie Plastic Omnium SE 
seeks to provide safe, healthy and 
fair working conditions for all its 
employees around the world, and 
offer them career and engagement 
opportunities.

MARKERS:

• Business ethics
• Ethical suppliers
• Data protection

A company committed to growth and 
values, Compagnie Plastic Omnium SE 
has made ethics the cornerstone 
of its responsible performance.

A requirement shared by all 
its stakeholders.

INTEGRATED REPORT

THE GROUP’S 
CORPORATE SOCIAL 
RESPONSIBILITY  
PROGRAM

Pillar 1
A responsible  

company  
Plastic Omnium  

promotes  
its codes of conduct.

Pillar 2
Care  

for people 
Plastic Omnium  

shares its corporate  
values globally.

Pillar 3
Sustainable  
production

Plastic Omnium  
is committed to preserving  

the planet for future generations.
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MARKERS
RISKS 
AND OPPORTUNITIES KPIs

Business ethics Business ethics Ethics Awareness Index

Supplier ethics Sustainable purchasing Supplier Ethics Index

Data protection Data protection IT Compliance Index

Health and safety at work Occupational health  
and safety conditions

Frequency rate (Tf2) 
workplace accidents

Ergonomics Occupational health  
and safety conditions

Percentage of  
workstations assessed

Talent and skill  
management

Talent and skill  
management

Share of senior management 
positions filled internally

ACT FOR ALL™
local commitments

Relations with  
local stakeholders

Share of sites involving 
employees in support of local 
community initiatives

Public health  
programs

Occupational health  
and safety conditions

Share of sites carrying  
out at least one annual  
health campaign 

Promote the employment  
of young people

Equal opportunities Number of attendees

Career development  
for women

Equal opportunities Share of women  
amongst Directors

Top Planet program Energy efficiency  
and CO2 emissions

Top Planet score

Renewable energies Energy efficiency  
and CO2 emissions

Number of industrial sites  
to have developed renewable 
energies on site

Waste management Waste management Share of final waste

Eco-design Eco-design and recyclability Number of life cycle  
analyses (LCA) carried  
out for innovations

SDG = SUSTAINABLE DEVELOPMENT GOAL

INTEGRATED REPORT

Pillar 1
A responsible  

company

Pillar 2
Care  

for people 

Pillar 3
Sustainable  
production

SDG

SDG

SDG

SDGSDG

SDGSDG

SDG

SDG

SDGSDG



2019  
RESULTS

2020 
TARGETS

2025 
TARGETS

MAIN ACTIONS 
2020

92%* 80 % 100 % Increase the number of employees who receive training:
• Increase the number of e-learning languages used for the Code of Conduct
• Roll out the Compliance Day to new profiles

450
suppliers analyzed 
in 2019

Index = 68 %

1,250
suppliers 
analyzed in 
2019/2020

Index = 60 %

>90 % • Improve the training of buyers
• Define the action plans to be put in place for suppliers not meeting expectations

Continuous improvement • Continue the deployment of new access control and data confidentiality technologies

1.85 1.6 0.5 • Continue the deployment of the Top Safety program
• Continue the integration of HBPO into the program

79 %* 84 %* 100 % •  Improve the consideration of ergonomics in the project phase
and improve training in the evaluation tools

• Develop workstation assessment within HBPO

70 % 75 % 75 % •  Deploy the programs Starter, Booster, Leading Success,
Driving Success and Leading Manufacturing

58 % 60 % 100 % • Continue identification of actions and events
• Coordinate activities at the business lines level

56 % 60 % 100 % • Continue identification of actions and events
• Coordinate activities at the business lines level

816 870 1,000 • Improve the reporting of interns and promote the employment of interns
• Improve attractiveness to young women to support diversity

12.8 % 15 % 25 % • Develop the professional careers of women
• Grow the internal networks for women, such as Women@PO

49 %* 50 %* 60 % • Strengthen the sharing of best practices
• Continue the roll-out of ISO 50001 certification

4 8 > 50 %
of sites

• Develop renewable energies partnerships
• Consider the purchase of green electricity with guarantee of origin

14 % / / • Continue the roll-out of ISO 14001 certification at HBPO and Plastic Omnium

4 LCA 2 new LCA / • Perform two new life cycle analyses

* Excluding HBPO

INTEGRATED REPORT
THE GROUP’S CORPORATE SOCIAL RESPONSIBILITY PROGRAM
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SNFP

1%
Africa

16%
Asia (excl. China)

2%
South America

29%
North America

52%
Europe
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2%
Others
15%
French

20%
American

22%
Asian

41%
German

Sales

Assembly

Manufacturing

Product
development

Transformation

Purchases
of materials 

Purchases
components

Design of manufacturing
and assembly processes

Developing
technologies

R&D



 

Plastic Omnium

Intelligent Exterior
Systems

Clean Energy
Systems

New Energies

Plastic Omnium
Industries

Plastic Omnium
Modules

HBPO

104 production sites
in 22 countries

27 assembly sites 
in 11 countries
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FUEL
CELL

Electricity generation

Water (H2O)

Electricity BatteryElectric motor

High pressure
hydrogen vessel

Hydrogen
station

O2+ H2
Hydrogen (H2)Oxygen (O2)Air 

H2

H 2
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3.5%

0.9%1.5%

2.8%

13.6%

77.7%

Other

Transformation of products soldEnd of life of the products sold

Energy and electricity

Purchases of goods
and services

Utilization of the
products sold

SNFP



 

1980
Plastic used
to lighten
bumpers

1986
Light fuel
systems
made
of plastic

2001
HSE
management
and internal
audit 

2003
Code of
conduct and
commitment
to the United
Nation's
Global
Compact 

2004
SCR
technology
to control
diesel
emissions

2008
Energy and
chemical
product
management

2009
Risk
management 

2012
Engagement
with
communities

2015
Assessment
of the
Group's CSR
performance
(RobecoSAM
and EcoVadis) 

2016
Suppliers'
charter 

2017
CSR
governance,
signature of
the French
Business
Climate
Pledge,
player in
electric
propulsion

2018
ACT FOR ALLTM

program,
first LCA 

2019
ACT FOR ALLTM

Day 
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OUR SUSTAINABLE DEVELOPMENT 
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Responsable
management

Gestion des

compétences
talents et des

Employee 
engagement

Relationship with
local stakeholders

Product safety
and quality

Clean propulsion 
systems

Intelligent and 
sustainable cityAir quality

Logistics

Biodiversity

Energy efficiency 
and CO2 emission 

Business
ethics

Competitiveness

Road and 
automotive 
safety 

Eco-design
and recyclability

Measures to reduce 
the weight of vehicles

Sustainable
purchasing
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Health 
and safety

Equal 
opportunities

Care 
for people

Sustainable 
production

Solutions for
clean mobility

Responsibility

Water 
management

Waste
management

Data protection

Moderatelly 
important CSR issues

Important 
CSR issues 

Strategic
CSR issues

Social Dialogue

Impact on Plastic Omnium global performance
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DPEF



20182017 2019

75 7875

20182017 2019

301

449

358

207

565

278

148163

441

Technicians

Managers
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20182017 2019

2.31
2.53

2.20



DPEF
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SNFP

> 65 years

61 to 65 years

56 to 60 years

51 to 55 years

46 to 50 years

41 to 45 years

36 to 40 years

31 to 35 years

26 to 30 years

< 25 years

Hommes Femmes

0 5 10 15 20

8.7 %

1.8 %

6.4 %

11.0  %

13.8  

14.1  %

14.0  

15.7  

 %

0.1 % 0.1 %

1.4 %

5.6 %

10.1  %

12.2  %

15.6  %

16.2  %

16.1  %

 

20 2015 1510 105 50

7.8% 9.7%

14.8% 14.7%

16.8% 14.9%

15.6% 15.6%

12.4% 14.6%

12.7% 12.7%

10.7% 9.9%

7.0% 6.0%

2.1% 1.6%

0.2% 0.1%



DPEF
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61%

12%
6.6%

3.9% 3.5% 2.6% 2.6% 2.2% 1.8% 1.3% 1.3% 0.4%
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20182017 2019

476,882
443,886

481,453

188,695 195,510

281,372292,758

168,672

269,628

5,586

Clean Energy
Systems
Intelligent Exterior
Systems

HBPO

2018 20192017

0.929 0.927
0.811

1.098 1.168
1.106

1.524
1.430 1.415

Group

Intelligent Exterior Systems

Clean Energy Systems



Clean Energy Systems

Intelligent Exterior Systems

HBPO990,544

393,291

1,400,780
16,945

900,484

407,101

1,307,585

913,428

394,151

1,307,579

20182017 2019 2018 20192017

1.94 1.93 1.90

4.76 4.58

5.20

3.01
3.21

3.50

Group

Intelligent Exterior Systems

Clean Energy Systems
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Compagnie Plastic Omnium SE
1, allée Pierre Burelle – 92 593 Levallois Cedex – France

Tel.: +33 (0) 1 40 87 64 00 – Fax: +33 (0) 1 47 39 78 98

www.plasticomnium.com

 
on our application Plastic Omnium

https://www.plasticomnium.com/

